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| RANK BRAND BREWER  SALES

2014 2015 9% CHANGE
1 Bud Light AB InBev 510,526 501,250 (1.8)
2 Coors Light MillerCoors 240,688 235,613 (2.1)
3 Budweiser AB InBev 205,606 201,800 (1.9)
4 Miller Lite MillerCoors 183,619 181,332 (1.2)
5 Natural Light AB InBev 98,697 93,663 (5.1)
6 Busch Light AB InBev 88,493 88,139 (0.4)
7 Michelob Ultra AB InBev 59,331 69,655 17.4
8 Busch AB InBev 69,664 66,110 (5.1)
9 Keystone Light MillerCoors 49,755 48,950 (1.6)
10 Miller High Life MillerCoors 47,775 47,375 (0.8)
TOTAL, TOP 10 1,554,154 1,533,887 (1.3)

*Preliminary data.
Source: Beverage Information Group’s Handbook Advance .
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(ranked by 2015* sales, in thousands of nine-liter cases)

| RANK BRAND MARKETER TYPE --- CASE SALES ---
| 2014 2015

1 Smirnoff Diageo Vodka 9,310 9,281
2 Bacardi Bacardi USA Rum 7,452 7,172
3 Captain Morgan { Diageo Rum 5,755 5,655
4 Crown Royal Diageo Canadian 4,275 5,302
5 Jack Daniel's Brown-Forman Beverages Straight 4,887 5,030
6 Fireball Sazerac Liqueurs 3,895 4,650
7 Jim Beam Beam Straight 4,192 4,318
8 Svedka Constellation Brands Vodka 4,080 4,200
9 Absolut Pernod Ricard USA Vodka 4,135 4,045
10 Jose Cuervo  Proximo Spirits Tequila 3,082 3,297

*Preliminary data. Excludes Parrot Bay
Source: Beverage Information Group’s Handbook Advance .
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(ranked by 2015* sales, in thousands of nine-liter cases)

| RANK BRAND COMPANY SALES

| 2014 2015 % CHANGE

1 Franzia Winetaps The Wine Group 25,170 23,000 (8.6)
2 Barefoot Cellars E.&J. Gallo Winery 17,120 18,700 9.2
3 Carlo Rossi E.&J. Gallo Winery 11,890 11,900 0.1
4 Sutter Home Trinchero Family Estates 9,880 10,127 2.5
5 Mondavi Constellation Brands 9,150 9,300 1.6
6 Twin Valley E.&J. Gallo Winery 9,100 9,150 0.5
7 Peter Vella E.&J. Gallo Winery 7,050 7,075 0.4
8 Beringer Treasury Wine Estates 5,430 5,450 0.4
9 Livingston Cellars  E.&J. Gallo Winery 5,610 5,337 (4.9
10 Charles Shaw Bronco Wine 5,000 4,800 (4.0

*Preliminary data.
Source: Beverage Information Group’s Handbook Advance.
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2016 Market Shares for Leading
Cigarette Brands®
Brand Market %
Marlboro 41%
Newport 13%




2016 Market Shares for Leading
Cigarette Brands®

Brand Market %
Camel (filter only) 8%
Pall Mall Box 7%
Pyramid 2%
Maverick 2%
Santa Fe 2%
Winston 2%
Kool 2%
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Market Shares for Leading
Cigar Brands®
Brand | Category |  Market %

NOTE: Market share—or market percentage—is defined as the percentage of total
sales in the United States.

Swisher Little Little cigars 64%

Swisher Sweets Large cigars and 12%
cigarillos

Black & Mild Large cigars and 10%
cigarillos

White Owl Large cigars and 5%
cigarillos




Market Shares for Leading
Cigar Brands®

Brand Category Market %
Dutch Masters Large cigars and 5%
cigarillos
Winchester Little cigars 2%
3. fERfEHE
Market Shares for Leading
Smokeless Tobacco Brands®
Brand \ Category | Market %

NOTE: Market share—or market percentage—is defined as the
percentage of total sales in the United States.

Levi Garrett Plug Plug tobacco 52%
Day’s Work Plug tobacco 45%
Red Man Plug Moist plug tobacco 36%
Grizzly Moist snuff and fine 26%
cut tobacco
Garrett Dry snuff 24%
Skoal Moist snuff and fine 24%
cut tobacco
Red Man Loose leaf tobacco 18%
Allen & Ginter
Altria

General Tobacco
Goodwin & Company
Houchens Industries
Iwan Ries and Co.

JR Cigars

Liggett Group

American Snuff Company
American Tobacco Company
Drummond Tobacco Company
J. Finzer and Brothers Company

Kinney Brothers Tobacco Company



https://en.wikipedia.org/wiki/Allen_%26_Ginter
https://en.wikipedia.org/wiki/Altria
https://en.wikipedia.org/wiki/American_Snuff_Company
https://en.wikipedia.org/wiki/American_Tobacco_Company
https://en.wikipedia.org/wiki/Drummond_Tobacco_Company
https://en.wikipedia.org/wiki/J._Finzer_and_Brothers_Company
https://en.wikipedia.org/wiki/General_Tobacco
https://en.wikipedia.org/wiki/Goodwin_%26_Company
https://en.wikipedia.org/wiki/Houchens_Industries
https://en.wikipedia.org/wiki/Iwan_Ries_and_Co.
https://en.wikipedia.org/wiki/JR_Cigars
https://en.wikipedia.org/wiki/Kinney_Brothers_Tobacco_Company
https://en.wikipedia.org/wiki/Liggett_Group

Lorillard Tobacco Company

Nat Sherman

J. C. Newman Cigar Company
Philip Morris International

Philip Morris USA

R. J. Reynolds Tobacco Company
Republic Tobacco

Reynolds American

RJR Nabisco

Santa Fe Natural Tobacco Company
Swisher International Group
Tahoe Smokeless

U.S. Smokeless Tobacco Company
United States Tobacco Company
Universal Corporation

UST Inc.

Waitt & Bond

M ~ BEFFSEEYIRR - BTSN EMR
1. 7R https://www.tth.gov/tax_audit/atftaxes.shtml

PRODUCT TAX TAX PER PACKAGE
(usually to nearest cent)

Beer Barrel (31 gallons) 12 0z. can
Regular Rate $18 $0.05
Reduced Rate $7 on first 60,000 barrels for $0.02

brewer who produces less than
2 million barrels.

$18 per barrel after the first
60,000 barrels.

Wine Wine Gallon 750ml bottle
14% Alcohol or Less $1.07* $0.21
Over 14 to 21% $1.57* $0.31
Over 21 to 24% $3.151 $0.62
Naturally Sparkling $3.40 $0.67
Artificially Carbonated $3.30! $0.65
Hard Cider $0.2261 $0.04

(* $0.90 credit, or for hard cider $0.056, may be available for the first 100,000 gallons
removed by a small winery producing not more than 150,000 w.g. per year. Decreasing
credit rates for a winery producing up to 250,000 w.g. per year.)


https://en.wikipedia.org/wiki/Lorillard_Tobacco_Company
https://en.wikipedia.org/wiki/Nat_Sherman
https://en.wikipedia.org/wiki/J._C._Newman_Cigar_Company
https://en.wikipedia.org/wiki/Philip_Morris_International
https://en.wikipedia.org/wiki/Philip_Morris_USA
https://en.wikipedia.org/wiki/R._J._Reynolds_Tobacco_Company
https://en.wikipedia.org/wiki/Republic_Tobacco
https://en.wikipedia.org/wiki/Reynolds_American
https://en.wikipedia.org/wiki/RJR_Nabisco
https://en.wikipedia.org/wiki/Santa_Fe_Natural_Tobacco_Company
https://en.wikipedia.org/wiki/Swisher_International_Group
https://en.wikipedia.org/wiki/Tahoe_Smokeless
https://en.wikipedia.org/wiki/U.S._Smokeless_Tobacco_Company
https://en.wikipedia.org/wiki/United_States_Tobacco_Company
https://en.wikipedia.org/wiki/Universal_Corporation
https://en.wikipedia.org/wiki/UST_Inc.
https://en.wikipedia.org/wiki/Waitt_%26_Bond
https://www.ttb.gov/tax_audit/atftaxes.shtml

Distilled Spirits Proof Gallon * 750ml Bottle

$13.50 less any credit for wine

All and flavor content.

$2.14 (at 80 proof)

* A proof gallon is a gallon of liquid that is 100 proof, or 50% alcohol. The tax is
adjusted, depending on the percentage of alcohol of the product.

Tobacco Products 1000 units Pack of 20
Small Cigarettes $50.33 $1.01
Large Cigarettes $105.69 $2.11
Small Cigars $50.33 $1.01
Tobacco Products 1000 units Each

52.75% of sales price but not

to exceed $402.60 per 1,000 $.4026 maximum

Large Cigars

Tobacco Products 11b. 1 Ounce Tin or Pouch
Pipe Tobacco $2.8311 $0.1769
Chewing Tobacco $0.5033 $0.0315

Snuff $1.51 $0.0944
Roll-your-own Tobacco $24.78 $1.5488

CIGARETTE PAPERS AND TUBES Tax

Cigarette Paper 50 papers!
Cigarette papers up to 62" long $0.0315

Use rates above, but count
each 2% inches, or fraction
thereof, of the length of each
as one cigarette paper.

Cigarette Tubes 50 Tubes?
Cigarette tubes up to 6%" long $0.0630

Use rates above, but count
each 2% inches, or fraction
thereof, of the length of each
as one cigarette tube.

Cigarette papers over 6%" long

Cigarette tubes over 6%2" long

1Tax rate for less than 50 papers is the same. The tax is not prorated.
2Tax rate for less than 50 tubes is the same. The tax is not prorated.
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A. F & HE

How High Are Wine Taxes in Your State?
State Wine Excise Tax Rates as of Jan. 1, 2016 (dollars per gallon)

vi il
$0.55 #32

MA [l
$0.55 #32
R
$1.40 #9
O #1 Tl
$1 OO #20 $0.72 #27
SC NJ
$1 08 $0.88 #24
DEN
$0.97 #22
MDDl
$1.35 #12
olef |
$1.72 (#5)
“
e
HI
. $1.38 '
#11
Note: Rates are those applicable to off-premise sales of 11% alcohol by volume (a.b.v.) State Wine Excise Tax Rates
non-carbonated wine in 750ml containers. Federal rates vary by alcohol content and type of (dollars per gallon)
wine, ranging up to $3.15 for 21-24% alcohol and $3.40 for sparking wine. D.C.'s rank does not
affect states' ranks, but the figure in parentheses indicates where it would rank if included. . l . l . l . l
AK, AZ, CA, CO,CT, GL, GA, HL, ID, IL, IN, 1A, KS, LA, ME, MA, M|, MS, MT, NE, NV, NH, NM, NC, y
ND, OH, OK, OR, RI, SC, SD, TX, VT, VA, WA, WV, WI, DC: Different rates also applicable Lower Higher
according to alcohol content, place of production, size of container, place purchased (on- or
off-premise or on board airlines) or type of wine (carbonated, vermouth, etc.).
MS, NH, UT, PA, WY: Control states, where the government controls all sales. Products can be
subject to ad valorem mark-up as well as excise taxes.
KY: Includes the wholesale tax rate of 11%, converted to a gallonage excise tax rate.
AR, MN, TN: Includes case fees and/or bottle fees which may vary with size of container.
AR, MD, MN, SD, DC: Includes sales taxes specific to alcoholic beverages.
Source: Distilled Spirits Council of the United States.
TAX FOUNDATION @TaxFoundation

B. 71



How High Are Taxes on Distilled Spirits in Your State?
State Spirits Excise Tax Rates as of Jan. 1, 2016 (dollars per gallon)

vl NH
$7.71 #16 ME
$5.82

#24

mA
$4.05 #34

RIN
$5.40 #28

cTil
$5.40 #28

NJ
$5.50 #26

DEM
$3.75 #36

™MD
$4.64 #31

pcl

FL
T $5.69 (#25)
.- #20

e
HI
$5.98
#23

Note: Rates are those applicable to off-premise sales of 40% alcohol by volume (a.b.v.) distilled State Spirits Excise Tax Rates

spirits in 750ml containers. D.C.'s rank does not affect states’ ranks, but the figure in (dollars per gallon)

parentheses indicates where it would rank if included.

AK, CA, CT, DE, FL, GA, IL, IN, LA, MD, MA, NV, NY, ND, RI, SD, TX: Different rates are also . l l l . l . l .
applicable according to alcohol content, place of production, size of container, or place

purchased (on- or off-premise or onboard airlines). Lower Higher
AL, ID, IA, ME, MI, MS, MT, NH, NC, OH, OR, PA, UT, VT, VA, WV, WY: Control states, where

the government controls all sales. Products can be subject to ad valorem mark-up as well as

excise taxes.

KY: Includes the wholesale tax rate of 11%, converted to a gallonage excise tax rate.

AR, MN, SC, TN: Includes case fees and/or bottle fees which may vary with size of container.

AR, DC, MD, MN, ND, SD, WA: Includes sales taxes specific to alcoholic beverages.

WA: Includes the retail (17%) and distributor (10%) license fees, converted into a gallonage

excise tax rate.

Source: Distilled Spirits Council of the United States.

TAX FOUNDATION @TaxFoundation
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STATE CIGARETTE EXCISE TAX RATES & RANKINGS

Overall All States’ Average: $1.69 per pack
Major Tobacco States’ Average: 48.5 cents per pack
Other States’ Average: $1.85 per pack

State Tax Rank State Tax | Rank State Tax Rank
Alabama $0.675 | 40th Louisiana $1.08 | 35th Oklahoma $1.03 | 36th
Alaska $2.00 | 14th Maine $2.00 | 14th Oregon $1.32 | 31st
Arizona $2.00 | 14th Maryland $2.00 | 14th Pennsylvania $2.60 11th
Arkansas $1.15 | 34th M husetts 3.51 4th Rhode Island $3.75 3rd
California $2.87 9th Michigan $2.00 | 14th South Carolina $0.57 | 45th
Colorado $0.84 | 38th Minnesota $3.04 7th South Dakota $1.53 | 27th
Connecticut $3.90 2nd Mississippi $0.68 | 39th Ter $0.62 | 42nd
Delaware $1.60 | 25th Missouri $0.17 | 51st Texas $1.41 | 28th
DC $2.50 | 13th Montana $1.70 | 22nd Utah $1.70 | 22nd
Florida $1.339 | 30th Nebraska $0.64 | 41st Vermont $3.08 6th
Georgia $0.37 | 49th Nevada $1.80 | 20th Virginia $0.30 | 50th
Hawaii $3.20 5th New Hampshire $1.78 | 21st Washington $3.025 | 8th
Idaho $0.57 | 45th New Jersey $2.70 | 10th West Virginia $1.20 33rd
lllinois $1.98 | 19th New Mexico $1.66 | 24th Wisconsin $2.52 12th
Indiana $0.995 | 37th New York $4.35 1st Wyoming $0.60 | 43rd
lowa $1.36 | 29th North Carolina $0.45 | 47th Puerto Rico $3.40 NA
Kansas $1.29 | 32nd North Dakota $0.44 | 48th Guam $3.00 NA
Kentucky $0.60 | 43rd Ohio $1.60 | 25th Northern Marianas $1.75 NA

Table shows all cigarette tax rates in effect as of April 1, 2017 (CA effective 4/1/17). Since 2002, 48 states and the District of
Columbia have increased their cigarette tax rates 128 times. The states in bold have not increased their tax for at least 10
years (since 2007 or earlier). Currently, 35 states, DC, Puerto Rico, the Northern Marianas, and Guam have cigarette tax
rates of $1.00 per pack or higher; 17 states, DC, Puerto Rico, and Guam have cigarette tax rates of $2.00 per pack or higher;
eight states, Puerto Rico and Guam have cigarette tax rates of $3.00 per pack or higher; and one state (NY) has a cigarette
tax rate more than $4.00 per pack. Tobacco states are KY, VA, NC, SC, GA, and TN. States’ average includes DC, but not
Puerto Rico, other U.S. territories, or local cigarette taxes. The median tax rate is $1.60 per pack. AK, MI, MN, MS, TX, and
UT also have special taxes or fees on brands of manufacturers not participating in the state tobacco lawsuit settlements
(NPMs).

The highest combined state-local tax rate is $6.16 in Chicago, IL, with New York City second at $5.85 per pack.
Other high state-local rates include Evanston, IL at $5.48 and Juneau, AK at $5.00 per pack. For more on local cigarette
taxes, see: http://tobaccofreekids.org/research/factsheets/pdf/0267.pdf.

Federal cigarette tax is $1.01 per pack. From the beginning of 1998 through 2002, the major cigarette companies
increased the prices they charge by more than $1.25 per pack (but also instituted aggressive retail-level discounting for
competitive purposes and to reduce related consumption declines). In January 2003, Philip Morris instituted a 65-cent per
pack price cut for four of its major brands, to replace its retail-level discounting and fight sales losses to discount brands,
and R.J. Reynolds followed suit. In the last several years, the major cigarette companies have increased their product
prices by almost $1.00 per pack. Nationally, estimated smoking-caused health costs and lost productivity totals
$19.16 per pack.

The weighted average price for a pack of cigarettes nationwide is roughly $6.16 (including statewide sales taxes but not
local cigarette or sales taxes, other than NYC’s $1.50 per pack cigarette tax), with considerable state-to-state differences
because of different state tax rates, and different manufacturer, wholesaler, and retailer pricing and discounting practices.
AK, DE, MT, NH & OR have no state retail sales tax at all; OK has a state sales tax, but does not apply it to cigarettes;
MN & DC apply a per-pack sales tax at the wholesale level; and AL, GA & MO (unlike the rest of the states) do not apply
their state sales tax to that portion of retail cigarette prices that represents the state’s cigarette excise tax.

Campaign for Tobacco-Free Kids, January 3, 2017 / Ann Boonn

For additional information see the Campaign’s website at http://www.tobaccofreekids.org/what we_do/state local/taxes/.

Sources: Orzechowski & Walker, Tax Burden on Tobacco, 2015; media reports; state revenue department websites.

1400 | Street NW - Suite 1200 - Washington, DC 20005
Phone (202) 296-5469 - Fax (202) 296-5427 - www.tobaccofreekids.org
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TRADE ASSOCIATIONS
American Beverage Association (ABA)
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https://www.ttb.gov/itd/importing_alcohol.shtml
https://www.ttb.gov/foia/frl.shtml
http://www.ttb.gov/wine/wine-certs.shtml

http://www.ameribev.org

Trade association for US nonalcoholic refreshment
beverage industry.

Beer Institute

http://www.beerinstitute.org

Members include leading beer industry representatives.
Brewers Association (BA)
http://www.brewersassociation.org

Members include small and independent American brewers.
Distilled Spirits Council of the United

States (DISCUS)

http://www.discus.org

Represents the distilled spirits industry.

National Alcohol Beverage Control

Association (NABCA)

http://www.nabca.org

Represents Control State Systems, the jurisdictions that
control distribution and sales of alcoholic beverages.
Wine Institute

http://www.wineinstitute.org

Nonprofit public policy advocacy association of California
wineries.

Tobacco Manufacturers Association
https://www.tma.org/

source for global tobacco and e-vapor information

GOVERNMENT AGENCIES

Bureau of Alcohol, Tobacco, Firearms and

Explosives (ATF)

http://www.atf.gov

Government agency responsible for regulating activities
and collecting taxes within these industries.

Beer Marketer’s Insights

http://www.beerinsights.com

Published every two weeks, 23 times per year; provides
information on the US beer industry.

Beverage-Digest

http://www.beverage-digest.com

Biweekly newsletter; covers trends, news, and issues in
the US beverage industry.

Beverage Industry

http://www.bevindustry.com

Monthly; covers trends and issues in the US beverage
industry.

Beverage World
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http://www.beverageworld.com

Monthly; covers trends and issues in the US beverage
industry.

Wine Spectator

http://www.winespectator.com

Biweekly; covers the US alcoholic beverage industry.
MARKET RESEARCH FIRMS

Beverage Information Group
http://bevinfogroup.com

Supplies market research information for the beverage
alcohol industry.

Beverage Marketing Corp.
http://www.beveragemarketing.com

Provider of consulting, financial services, and data to the global beverage industry.

ONLINE RESOURCES
http://www.beverageonline.com
http://www.just-drinks.com

S5 B FRE 25 pg 44 B4 T 4 Tobacco Wholesalers.xls
5 R 4 477 B 2 A 1 P 4 B AN R4 Wine and Spirits importers.xls
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